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                            Lesson01: Definition of the key words
What is Marketing?
People are generally confused about marketing and use selling as synonym of marketing. Some compare marketing with advertising, pricing and selling. It must be noted that marketing is much more than advertising, selling or promotion of a product. In fact advertising, packaging, pricing and selling are functions of marketing. Marketing is a comprehensive term and includes a set of ongoing activities necessary to create and stimulate consumer demands and to direct the flow of goods and services from producer (one who makes) to consumer (one who uses) in the process of distribution. 
American Marketing Association defines marketing as, “The performance of business activities that direct the flow of goods and services from producer to consumer or user”. However the British Institute of Marketing defines marketing as: “The management process responsible for identifying, anticipating and satisfying customer requirements profitably”. 
“Marketing is a societal process by which individuals and groups obtain what they need and want by creating, offering and freely exchanging products and services of value with others. Marketing is an ongoing process of discovering and translating consumer needs and desires into products and services, creating demands for these products and services, meeting the consumer and his demand through a network of marketing channels and expanding the market base in the face of competition”(Phillip Kotler). Marketing in its most simple form can be described as a process of achieving voluntary exchanges between customers and producers.
 Tourism 
Tourism is somehow difficult to define and there are many different forms of tourism.
Mathieson and Wall (1982) says that created a good working definition of tourism as the temporary movement of people to destination outside their normal places of work and residence, the activities undertaken during their stay in those destinations and the facilities created to cater to their needs.
Tourism is not only related to leisure although most tourism activity takes place during leisure time. People become tourists for other reasons including business, visiting friends and relatives, education purposes and health purposes.
Hotel
The Hotel Law, 1935 Article 3, indicated that the word hotel refers to all places constituted to receive the payment from travelers or people who quest for lodging or temporary stay. (Preecha Daengroj, 2001:199) 
The word ‘Hotel’ in the Longman Dictionary of American English (1983:335) gave a definition of “a building where people can stay, in return for payment”. This refers to a place where people can stay through payment.
Tourism Marketing
According to Gilbert “Marketing within tourism becomes the application of marketing process to the specific characteristics which apply to the tourism industry and its products.” In the words of Krippendorf, “Marketing in tourism is to be understood as a systematic and co-ordinated execution of business policy by tourist undertakings whether private or state owned at the local, regional, national or international level to achieve optimal satisfaction of the needs of identifiable consumer groups, and in doing so to achieve an appropriate return”.
 It can be said that tourism marketing is the process of achieving voluntary exchanges between tourists and organisations — Tourists who want to buy products and services and organisations which offer the products and services. For example tourism marketing involves activities like designing a tour package, promoting a tour package and selling the package. Tourism marketing can also be understood as a process which begins with understanding the needs of tourists (consumers) that can be satisfied by offering a suitable product or service ( for example, a tour package). 
An analysis of the above definitions of marketing makes it clear that tourism marketing is not a separate discipline, but it adopts the basic principles of marketing which have been developed and practiced in relation to the marketing of other consumer products and services.
Activity01: rewrite the definitions in your own words.
Activity02: translate the definitions into Arabic.
