University of Jijel Teacher: F.Tamoum Department of Trade 
Master 1/Tourism & Hotel Marketing 
Lesson 3: Research 
Types of research 
Marketing research is the process of gathering information about a market, analysing  it and interpreting it. Although the term market research is often used to mean the  same thing, technically it only refers to research into a specific market. Consumer  research – used to discover behaviour patterns and customer needs– is an essential  element of marketing research. Motivation research investigates the psychological  reasons why individuals buy specific types of merchandise, or why they respond to  specific advertising appeals. 
There are two main methods of consumer research: 
desk (desktop) research or secondary research: an analysis of the information you  can find easily without leaving your desk. Examples include the internet, books,  newspapers, magazines, and government statistics. 
field research or primary research: involves talking to people and finding out what  they think about a market, a product, a business sector, etc. It is usually carried out by  market research institutes. 
Consumer research can be either qualitative or quantitative. In qualitative research, small group discussions or in-depth interviews with consumers are used to  understand a problem better. Quantitative research involves collecting, or gathering,  large samples ofdata (for example, on how many people use different products),  followed by statistical analysis – examining, or analysing, the data. Quantitative  research is often used to investigate the findings from qualitative research. 
Note: The activity of analysing data can also be referred to as mining data. Research methodology 
B 
Focus groups: small groups from the target group plus one moderator to mediate or  run the session. The moderator prepares questions for the session. Package test: used to test ideas for new packaging; could be in a focus group. Taste test: used to test what consumers think about new flavours. 
Home test: consumers try the products at home, in a real situation. A self-administered questionnaire is completed (or filled in) by the respondent, and  an interviewer-administered questionnaire is filled in on behalf of the respondent  by an interviewer. 
Telephone surveys are carried out by telephoning the respondent and asking  questions. 
A mail survey is mailed to the respondent, who completes it and posts it back. Online surveys are administered on the internet. 
Mystery shopping: a person poses as a consumer and checks the level of service and  hygiene in a restaurant, hotel or shop. 
1. Match the types of research with the research problems below.
desktop + secondary qualitative + field 
motivation + primary quantitative + primary 
1. The R&D department wants to know why people buy mobile phones so that they  can develop a new model that answers all the major needs. …………………… 2. The design team wants to know how consumers feel about the new layout of the  company website before they finalize and launch the new homepage.  ……………………………… 
3. A manager wants to have financial data on her company, her competitors and the  economy ingeneral. ………………………….. 
4. The marketing team wants to have a lot of data on their consumers: age, shopping  habits,email address, etc. ………………………… 
2. Complete the sentences. Look at “Research methodology” to help you. 1. A lot of marketing research institutes carry out…… telephone surveys. They ring  people at 
home and ask them questions. 
2 . A………… focus group is a small discussion group, led by a…moderator who  asks questions to get detailed and qualitative information. 
3. Some questionnaires are completed by the…respondent (self-administered  questionnaires) and some are completed by the interviewer (…interviewer administered questionnaires). 
4. …Mystery shopping surveys are usually carried out in-store to assess the levels of service quality and cleanliness. 
5. A……Package test is designed to find out what consumers think about packaging,  and a taste…..test is to find out what they think about the flavour of a product. 3. Cross out the incorrect sentence in each group. 
1 
a We carried out the research last week. (Correct) 
b We conducted the research last week. (Correct) 
c We collected the research last week. (Incorrect) 
2 
a The respondents completed a questionnaire. (Correct) 
b The respondents analyzed a questionnaire. (Incorrect) 
c The respondents filled in a questionnaire. (Correct) 
3 
a We must run the data quickly. (Incorrect) 
b We must collect the data quickly. (Correct) 
c We must gather the data quickly. (Correct) 
4 
a It can take a long time to mine data. (Correct) 
b It can take a long time to carry out data. (Incorrect) 
c It can take a long time to analyze data. (Correct) 
Answer Key: 
1. 1. Motivation+ primary 2. qualitative + field 
3 desktop + secondary 4 quantitative + primary
