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Master 1/Tourism & Hotel Marketing 
Lesson 2: The Marketing Mix of Tourism Industry 
 According to the United Nations World Tourism Organization (UNTO),  tourism entails the movement of people to countries or places outside their usual  environment for personal or business purposes. These people are called visitors. The travel and tourism industry is still one of the largest businesses in world  commerce and its importance is widely recognized. The tourism industry is now one of  the largest sectors earning foreign exchange. Tourism is one of the world’s fastest  growing industries at present. The industry creates a job every 2.4 seconds with every  one of direct jobs creating another 11 indirect ones. The tourism industry as a whole is  presently estimated to earn over US$ 3.5 trillion worldwide. 
Marketing Mix of Tourism Industry 
Product 
Product is the combination of tangible and intangible elements. The tourism product,  which is mainly the destination, can only be experienced. The views of the location,  the accommodation and 
facility as well as the entertainment at the destination all from the tourism product.  Thus it is a composite product combination of attraction, facilities and transportation.  Each of these components has its significance in the product mix and in the absence of  even a single component, the product mix is incomplete. 
Price 
Pricing in tourism is a complex process. Pricing includes the prices of other services  like Air travel,Bus, Railways, Hotels, etc. All are included in tourism package. Pricing  also depends on the Geographical location of the destination. Pricing also depends on  Seasonality. Seasonality is the most important factor in pricing. Pricing is also based  on competitors pricing. Pricing is also subject to government regulations. E.g. Air  price changes tourism package also changes, and if hotel charges change then also  tourism package changes. 
Place 
Different distribution strategies can be selected for tourism marketing. Internet is used  widely. There is also a small agent spread all over the town who plays the role of  place. Large travel companies like Thomas Cook, Cox & Kings, SOTC, etc act as a  wholesalers. Different distribution strategies may be selected by the company. The  middleman may be tour operators, who buy tourism products in bulk. The range of  tourism products, which are bought by the tour operators are airline seats, hotel  accommodation, transportation, etc. The latest mode of reaching the tourism product is  through the internet. Ticket booking can also be done through the internet and payment  is made with credit card. 
The two major functions performed by the distribution system in tourism marketing  are: 
∙ To extend the number of points of sales or access. 
∙ To facilitate the purchase of service in advance. 
Promotion 
In the tourism industry, promoting a destination means marketing it and all the  attractions and activities that make it a unique location. Tourism promotion means  trying to encourage the actual and potential customers to travel a
destination. It is one of the most effective marketing mix elements used in marketing a  tourist product. 
5 Best Marketing Strategies to Promote Tourism: 
1. Host a blogger trip. 
2. Have a modern looking website. 
3. Create a social media presence. 
4. Utilize online booking and payment. 
5. Take advantage of search engine optimization. 
Practice: 
1. What are the components of tourism product? 
........................................................................................................................................... ........................................................................................................................................... . ………………………………………………………………………………………… 2. Mention two factors that affect pricing in tourism. 
………………………………………………………………………………………… ………………………………………………………………………………………… ………………………………………………………………………………………… 3. Translate the following terms: 
a. Online booking ………………………………………. 
b. Search engine optimization ………………………….. 
c. Tour operator …………………………….. 
d. Accommodation ………………………… 
Answer Key: 
1. The views, the accommodation, facility, entertainment, and transportation 2. Geographical location of the destination, seasonality 
الحجز عبر االنثرنث .a 3. 
تحسين او تهيئة محركبت البحث .b 
منظم الرحالت/ وكيل السفريبت .c 
السكن /اإلقبمة .d
