Multinational Corporations Terminology:

Multinational Corporations (MNCSs)=lusiall saxeiall CilS il

Definition: An MNC is an enterprise that manages production or delivers services in more than
one country. They typically have a centralized headquarter that coordinates global operations but
often establish subsidiaries in various countries to manage local operations. Some well-known
examples include tech giants like Apple, Google, and Samsung, as well as consumer brands such
as Coca-Cola, McDonald’s, and Unilever.
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Characteristics of MNCs:

Global Presence= (s<llzll ) guaall,

Strategic Coordination= (s> yiwY) (Gawiil)
Massive Capital and Resource Access= 4bilgdl 2 ) gall 5 Jall Gl () J gua 1)
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Economic Contributions of Multinational Corporations:

1. Capital Investment=sbass! I laiinY!

2. Job Creation and Skills Transfer=<2 jleall J&i 5 Janll (2 58 51

3. Technology and Innovation Transfer= Sy 5 L o g€l Jas
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Challenges and Criticisms of Multinational Corporations

Exploitation of Labor=4Jlaxl) JMaiul

Environmental Concerns=aziull Liiasl)
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5. Political Influence=sbend) il
Globalization and MNCs: A Symbiotic Relationship :

Access New Markets=s3a (3l sasl (A J gosa ol

Leverage Cost Advantages=44alSill Ll jall (ye 3alLY)

Innovate and Collaborate Globally = saltal) () sladll 5 HLS5Y)



