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Screening)

3 usgall sLad) slae 3 2opagall Jolyall Lol (Idea Generation) 3,Sall aglgs &lye 1
(Kuratko, 2021, p. 43). _sLexa¥! of c3liatd ¥l g9, el B Lole (s &1 ,Sal) 8yl aal
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Aaludl dlps Hlediuly Ayl s (§ 3sle (Entrepreneur) Jsladl psdi(Market Need).
way il @] Bl o yd Ml Az g ToaSally e laraVlg Lsliasd ¥ Apd] illasdlag
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e oyl aazad Lo W Buaiatll Buoe of lead! Jlac¥l lgy coylams bl ¢ sl3ll §77).
U Jis pedl @luwss oo (Funding Accessibility) Jigeidl e Jgamdl 48]
do¥ Jl=tdl 12 32 (quegall aaddl Jazy Las « (ANADE) A5 ¥glanll duaisy e dgiboll
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(Business Plan and Implementation Roadmap) i) akaieay Joat! das sluc|2.
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etal., 2020, p. 112).
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(République Algérienne, 2023, p. 27).
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daiad il § 31 Gadt)] ety Gaaedl JSIunll Cims 9 e 3] cRusogall
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(Pilot Launch and Scaling-Up) g g o3 o yzmidly GMLY | Al 5.
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(République Algérienne, 2023, p. 50).
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2052l ol (Production Capacity) d Lyl a8Uall 5oL Led @xy(Hisrich et al.,, 2020, p. 177).
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(Project Feasibility Study)g s deedl oo dulys pgin : LI pudl!
(Objectives and Types of Feasibility Study)Le /g5l g Sguz!l duwlys Blaail.

§9deadl LoD Gute uedS e e Lud 2ty Auele 3151 (Feasibility Study) izl 4ulys Jad
(Gunduz & Jasll duaisll § payadl b uelaiaVly Aslazs¥ly 4uall 2mll e 7 k]l
Ko g9pdead] Jar G595 S5 e LY ] Ayl sda augzElsherbeny, 2020, p. 211).
Al Colaa¥) e dusinll Bl ey Ladaiall Bloe o B a3 Uy B9 Solmos
Slgeld Jiedl aluziadl olesy « (Risk Minimization) yblzll Jdas 3 goamd! Al
Aclud LS (Success Probability). 7 l=il c¥lais| ,0G59 «(Optimal Resource Allocation)
el oy gadly il e Agigo @lyly3 5Ll e JLesHl sl oK ilyads 3y oliy e
Lyl sin paad (il Blewd| & (Zimmerer & Scarborough, 2018, p. 190). gasdd!
As¥sliall Aaity el Auosl) WG o el Szl on igad e Jyianl] Zual]
Aoaly 1317 Bilucwse Loy (nSas Lo Biiall aslinell e (gbogll Goiuall 51(ANADE)
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Lo loiSall ndgs de duiall 8,08 (amas &Il o (Technical Feasibility)agall ggazl!
‘Audlicdly poyally cdlall @ias (&) (Market Feasibility) 2udsgudll ozl 2al 3519011
Lugilall goumll tAlaazll wilgally Azl yuyus (&1 (Financial Feasibility) Aladl g9zl
Gzl BTy 8 Ladl lagaiilly cnilgall ao £9,dall (33155 (10 335 &JI(Legal Feasibility)
Loluzedly £laz¥l 391 =i &1 (Social and Environmental Feasibility) 44l due Loz
3 by ) goasddl wolalys cumpnl ¢ 35l § (Kuratko, 2021, p. 187). s9,sall 2.l
S eueiny 3laial) 145-07 @3, siuaiil) pguyall s90uo die delivally dely3llg A8lall aylice
Amglial BloT gouzml Awlys Jias (JiSa (République Algérienne, 2023, p. 62). sl
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(Data and Information Sources)da PUI &laglaoad! jabas g lily2.



@al ¢y (Information Sources) cilaslasll jolas 4859 (Data Quality) cbledl 839> il
38 pb bl oo b Jules JSG (Hisrich etal, 2020, p. 205). gl dalys 7 i Jolge
Oty Gpaane (0 3le Slaglaall daid olguz § e 355 Babols Sly13 ] g,diall Gapad
4do¥ yaladdl Jaiid (Secondary Data). Lsilddl jalaslly (Primary Data) 4ds¥! slall
Sblazadly o (Interviews)dgyasxddl cMlaedl o (Field Surveys)dslacd! 7gul!
Lbiol bl adet) pusiady crudlially cudysalls (ASliuel] 2z 5oll(Questionnaires)
A S| uylanll ¢ (Official Statistics) dpae I1 il Loyl Jadidd &3l jolaadl Lol aus
Olssadl Jad 313l (@ (Previous Research). 4a,ludl olulylly ((Government Reports)
25 5355 Loty «2lSally 25Lazs¥! closlaal] sty sl (ONS) Liliasdll ol
woyilly Ayl Bleudll s> 2a8s wlly (ALGEX) dumylidl yladdl a8 Aubssll

(République Algérienne, 2023, p. 75).4 yyduadll

(Representativeness) &diied] tom oo odadl meadl a1 GllLd) aes Adoe Cdbass
Glhasyl =l Slool aluziwl sty (Reliability). 4dsiselly (Accuracy) a3ully
(Gunduz & e Sy bled) Jid=iy cogad Excel o SPSS Jis(Statistical Tools)
%eLie Slue as (Benchmarking) i, Laall 25,2l a5 LSElsherbeny, 2020, p. 214).
@ bams 2l cluwwgedl dalss (Ashadl Dl Gy Alaaxll o101 Slidge ypuadl
Lt Los ooyl poyladll 545 s day of 4udladdl 2p3game sy Lo Slilo e Jgual]
G Al ys elin 0 Jgall San et adgn bl telgd of Adtuw ilulys 58100 e slexed
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(Analytical Methodologies) Juleid| ol ia3.

LSl ! Gn g3sT ol Awlys sluel @ Bodaze Jelmi Gl adirad
ﬁ\éﬂl ety (S zell (Qualitative Methods). 4e gidlg(Quantitative Methods)
Jaloes St ool aloiialy (liatudl s8lgadly CalISally sl aaas! 2l 7 3leills
Jutass « (Net Present Value — NPV)&dlxl 2esall 3L « (Break-Even Analysis) Jolasll dlas
. (Internal Rate of Return — IRR) (Kuratko, 2021, p. 201) (13 wlall



(hlaadl 3 . sletuly dle sslata oo £93dull Goda Gua (e AaiBs Byguo Ha65 collulll s
plaw Jta goaall oleall el pe Jolgally Bumyldl Bl Jeloesy Zae gl Slizmgiall ol
Zewdliall lyually (Market Trends) Ged! cilalssly (Consumer Behavior) oSl
Ads I 2l @@t PESTEL of SWOT idxs piwd Lo Blleg(Competitive Advantage).
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Approche Mixte ; Ld,a) Lo pe cnzeiedl ot Al Goumdl cilaalys el z5e3 il
(République Algérienne, 2023, p. 81). &dgais AST Jul=s Gudmt) £9illy oSO (s ol (&
o> Aoy cileal slaael e (University Incubators) dasla! ciliys sl &olm axdd LS
sda o llydl y lals (Financial Simulation Tools). 4Ll 38 xll zal s Jie Ggazd! Julzs!
alilems¥) Jelas 3 aeludy (Financial Forecasting) Jladl sl 285 3305 dlalisel) &bz il
Lzl 5Lt plé (JWL (Gunduz & Elsherbeny, 2020, p. 216). 51,411 3! £ LT 2o a0
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(Study Outputs)aw;ull ol a4,

Al mldl o degaze 3 (Feasibility Study Outputs) goazll dulys cloyses Jiews
(Zimmerer & gg,dadl s waxs oo LAl dite (Kes G Bdgbtll syl
(Executive giyais gakle Bsole wileyzll sda JeddsScarborough, 2018, p. 195).

Glaws (Strategic Recommendations) duzess il Sluoss (A I @l ozl Summary)

Slelld) @ zsos5 (Financial Estimates) ddle olyuaas tggydadl ilay of dpasall dasy

Uer=ll Slagybuudl wyamdd (Risk Analysis) ,blell Jud=iy ¢adgradl wlally cigllasl

Ja ol 26518 Jie Alnde 2l Joluz eyl (rasn®s o ey LS 2dlely Aulia it lalieall

4lnally « (Cash Flow Forecasts)ayaaid! ladusdl « (Projected Income Statement) 4a8 gicl!

(Estimated Balance Sheet). & ;14!
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(Presentation to Funders) (nd gaeld dolyd| (1 e 404455,
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e cnany (Persuasive Communication). aide (holes J] bl a9l Lied (o.j_}: &I
g9 del] Lyagell Cilgzdl (e 38, (Professional Pitch) QA (s (o ye slue] Jalaall
pdsall WLl (Market Potential)3gull @x> « (Value Proposition)déladdl deall
<= (Financing Structure) (Hisrich et al., 2020, p. 228). gl (e < (Expected Return)
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(République Algérienne, 2023, p. 93). (s Les !
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